
 

 

E-commerce SEO Agency : Drive more traffic 
and conversions 

In today’s digital age, it is extremely important for any online store to be easy to 

find online and perform well. This is where an E-Commerce SEO agency comes 

in. This helps your website appear higher on search engines and brings in more 

people interested in what you’re selling. Although you can try to do SEO yourself 

by reading and understanding the SEO concept putting them into practice is a 

completely different task, teaming up with an E-Commerce SEO agency offers a 

ton of benefits that can boost your business. 

 

 

Boost Traffic and Conversions with Our E-commerce SEO 
Services 
In this blog, we’ll look at why working with one of these agencies is a smart move 

and how it can make your business shine. 

https://www.geekmaster.io/search-engine-optimization/
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What is an e-commerce SEO agency? 

An E-Commerce SEO agency helps your online store appear higher in search 

engine results. This increases the visibility of your website and attracts potential 

customers. 

By optimizing your E-Commerce site, you can get more high-quality visitors, 

which leads to better sales and profits. If you’re still unsure whether e-

commerce sites need SEO and PPC, let’s explore the benefits of SEO to 

understand why it is important for e-commerce. 

Benefits of hiring an E-Commerce SEO agency  

The world of online shopping is booming, and it’s no surprise. Since more people 

are going online to buy goods, it is a golden time for businesses. You can grow 

your business by using an E-Commerce SEO agency. It is loaded with benefits 

that make business owners more profitable than usual. 

 

 
Benefits of E-Commerce SEO Agency 

https://www.geekmaster.io/blogs/e-commerce-seo-agency-drive-more-traffic-and-conversions/#toc-3.a
https://www.geekmaster.io/blogs/e-commerce-seo-agency-drive-more-traffic-and-conversions/#toc-3.b
https://www.geekmaster.io/blogs/e-commerce-seo-agency-drive-more-traffic-and-conversions/#toc-3.c
https://www.geekmaster.io/blogs/e-commerce-seo-agency-drive-more-traffic-and-conversions/#toc-3.d


Promote Branding 

Brands that truly care about their customers perform better. When your website 

is completely ready, it helps your brand connect with people and offer them 

something valuable. This lets more people know about your brand. And, adding 

Google’s answer box to your site can help you climb up the search results 

without spending too much. This is a smart move to get your brand out there.  

More Visitors, More Sales  

When your website is optimized, it is like giving it a boost in the eyes of search 

engines. This means more people access your online shop. With a well-tuned e-

commerce site, you are not only attracting more people but also converting 

them into customers, which means more sales for you. Now let’s talk about 

organic traffic. It’s like getting a bunch of visitors for free. And it’s not just about 

showing up in Google searches. Other websites may also send people your way, 

especially if they are linking back to your site.  If you’re smart about using 

keywords and getting customers to talk about your content, your site can climb 

even higher in those search rankings. 

And then there’s targeted traffic. These are people who are actively looking for 

what you’re selling. So when they come to your site, they’re more likely to stick 

around and make a purchase. 

Increase Conversion Rate  

A good website design makes it easy for people to buy goods. They can shop 

around and check out without any hassle. SEO is like the fairy dust that fills your 

marketing funnel. It helps at every step: 

• When people first hear about you (awareness), 

• While they are investigating you (research), 

• And when they’re ready to press that buy button (action). 

This also lets you see what people are searching for and what they want to buy. 

A super-optimized web page makes it extremely easy for people to convert from 

viewers to buyers. 

Promote Customer Engagement  



The key to a winning customer engagement plan is to make sure it makes 

people happy and come back for more. And how do we do this? By giving them a 

website experience they’ll never forget, which starts with a simple site. When 

your website is easy to navigate and filled with interesting content, people keep 

coming back. They get hooked and become your loyal fans in no time. 

Build Customer Trust 

When a website looks attractive and runs smoothly, it builds trust among 

customers. People like to buy from businesses they know exist and are 

legitimate. With an E-Commerce SEO plan in place, businesses can show they’re 

on the ball by responding quickly, sharing top-notch content, keeping an eye out 

for any suspicious links, and spreading the word about what they offer on social 

media. All these steps win the hearts of customers and are considered 

completely reliable. 

Get Better Search Rankings  

If you want to appear faster when people search online, you need to make 

changes to your website. Making it highly search-friendly means it will appear 

higher on those search results pages. And when your site is on the top, you get 

more clicks and more people checking out your product. 

Why should you do an E-Commerce SEO audit? 

Getting an E-Commerce SEO audit done can do wonders for your online store. 

This helps you appear better in search results and convert more visitors into 

buyers. Here’s what you can get from a solid audit: 

Step up your marketing game 

Have you ever wondered how an SEO check-up can enhance your digital 

marketing? Well, it’s not just about shaping your website for search engines. It’s 

also about making sure that your other digital marketing tactics work well with 

your SEO strategy.  By choosing the right keywords, improving your content, and 

fixing any technical hiccups, you’re setting the stage for success in other digital 

marketing areas. Like, let’s say, pay-per-click advertising. Knowing which 

keywords are popular can help you win big in the PPC game by bidding on where 

your ads appear in search results. 



Boost your search engine rankings 

Have you ever wondered how to get your website higher in search results? Well, 

it starts with finding and fixing any SEO issues. A brief audit can reveal what 

improvements are needed. Once you make these changes, your product pages 

shine, and more people come to your site without any ads. 

To make your site a search engine superstar, you’ll need to make things better 

on every page, deal with technical things like making it load fast and run well on 

phones, and make sure it speaks the same language as those search engine 

robots. 

A customer-centric website 

Creating a website that puts your customers first is especially important for 

online stores. Performing a thorough SEO audit is like taking a deep dive into 

what your customers want. Kyle suggests that they should step into their shoes 

and make sure that your website answers all of their questions before they even 

think about clicking that purchase button.  

This approach helped them attract the right kind of visitors who were eager to 

buy the products they were selling.   

More informational  content 

Do you know how sharing useful information can drive more people to your 

website? See, search engines like sites that provide good information. So, when 

you do SEO testing, you get to know what information your audience cares 

about and where you are missing. Filling in those gaps makes your site better for 

visitors. 

Now, content alone won’t sell a ton of stuff. But, if you focus on providing 

information that connects to what you’re selling and solves people’s problems, 

you’re on to something. Ask yourself, will this page lead someone to make a 

purchase? And don’t forget to add a strong call-to-action at the end of each piece 

to increase your chances of a sale. 



Best E-Commerce SEO services near you  
If you are looking for the best E-Commerce SEO services near you then look no 

further. Here at Geek Master, we look forward to helping you make your online 

store shine. Our team knows E-Commerce in-depth, and we have everything you 

need to get your site to the top positions on Google. With our help, you will be 

able to increase your rankings and earn organic profits. 

What is E-Commerce link building? 

Link building is important for SEO, especially for e-commerce. Experts say that 

links make up more than 50% of your SEO success. Along with technical SEO and 

E-Commerce site structure, it is one of the three key pillars of SEO. 

When planning your link-building strategy, focus on the authority of sites linking 

to your content. 

Other important aspects of the link include: 

• Where does the link come from and where does it go 

• used anchor text 

• Does the link have a nofollow attribute 

5 E-commerce link-building tactics   
To convince people to link to your website, you must be confident in your ability 

to get links and have a solid strategy. Link building for an E-Commerce website 

involves putting yourself in a position to receive links, and unless you sell 

innovative or exciting products, you may not get much link traffic. Find a solution 

to increase the authority, relevance, and trust of your category and product 

pages. 

You can also boost your e-commerce SEO yourself by learning these link-

building tips from any SEO course, which can show results immediately. 

Add a blog section 

Setting up a blog section on your website is a great way to share valuable 

content. It can be anything newsworthy, informative, trending, or just plain 

interesting. For example, if you create an infographic, your blog is the perfect 

place to post it. Remember, it’s not enough to just create and post amazing 
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content. You need to spread the word. Reach out to industry leaders and tell 

them about your new content. This way, more people will see and share it. 

Create a dictionary 

Creating a dictionary is much like writing FAQs, just in a different format. Here’s 

how to get started: 

• First, focus on the terms people search for most. Start with those that have the 

highest search volume.  

• Include visuals, videos, and links to make the content more engaging. 

• Use the inverted pyramid method, placing the most important information at the 

top. 

• Organize words into categories for easy navigation.  

• Link dictionary terms to relevant product category pages and product pages to 

increase traffic. 

Include a manual section 

Set up a section on your website where customers can easily find the manuals 

for the products you sell. If your manuals are on regular web pages, great! You 

already know how to make them easier to find through search engines. But if 

they are in PDF format, don’t worry, you can still optimize them for search 

engines. It’s all about making sure people can get the information they need. 

Having a manual section is especially useful if you sell unique products that 

aren’t widely available. This can bring a lot of unique, interested visitors to your 

site. Make sure you link these manual pages to your product and category pages 

and link back again. This way, you are not only providing useful information, but 

you are also showing your expertise in your field. 

Directions  

In the early days of the Internet, directories were large. They were like your map 

on the web, helping you find good sites. Even today, good directories can be 

useful for getting links to your site. There are different types of directories. Some 

focus on specific industries, others list local businesses, and there are even 

directories for alumni businesses or your local Chamber of Commerce. 

Not all directories are created equal. You have to be careful of suspicious 

people. If it looks like spam or lists suspicious sites, it’s best to stay away from it. 



Donations    

Giving back through donations is a great way to show support for organizations. 

Sometimes, when you donate, they show your appreciation with a link to your 

page on their website. So, it’s worth checking whether they do this when you 

contribute. In the tech world, we use a lot of open-source software, which is like 

free stuff that helps us create cool things. You can say thank you by giving them 

a small donation. And, when you do, they may give you a virtual high-five by 

linking back to your site. 

 

Source: - https://www.geekmaster.io/blogs/e-commerce-seo-agency-drive-more-

traffic-and-conversions/ 
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